
VOLUNTEER ACTION KIT: 


THE CAUSE

In the month of June, the Brazilian government will vote on Muwaji’s Law, which will recognize indigenous people as citizens deserving basic human rights, in order to outlaw infanticide in Brazil.

Each year, dozens of Brazilian children are buried alive, suffocated with leaves, poisoned, or abandoned to die in the forest because of their gender, physical or mental disability, or other circumstance beyond their control.  This systematic infanticide is carried out by indigenous tribes who believe it is necessary in order to rid their community of evil spirits. 

The ritual killing of helpless children is currently allowed by the Brazilian government out of concern for the traditional customs of the tribes. However, a dedicated community of survivors and activists in Brazil and around the world are committed to changing the law and stopping the senseless killing. 

A documentary film, called Hakani: Buried Alive – A Survivor’s Story, will soon be released. It uncovers the shocking truth behind child killings in Brazil and tells the touching story of one survivor, a young girl named Hakani. 

Legislation is now pending before the National Congress of Brazil that would officially outlaw this practice and allow law enforcement officials to save countless lives. We need your help to support this bill and end the killing of innocent children in Brazil.   

THE GOALS

We are calling 4 people from your community to prioritize this campaign over the next 7 days. 

The 4 people will take charge of 4 areas: 

Email Action: 

Goal: To raise this issue with your national government, the Brazilian government and NGO’s and to create an email movement from your community to the general public. 

Online Networking: 

Goal: To create a viral internet presence around this issue. 

Media Publicity: 

Goal: To have your local and national media outlets run stories on the issue. 

Community Action: 

Goal: To empower other communities through live screenings to also get engaged in this campaign. 

CAMPAIGN


ACTION #1: 
EMAIL ACTION
Step 1: 
SEND AN EMAIL TO FRIENDS, FAMILY, AND CONTACTS

· Send your contacts an email alerting them to the situation in Brazil. Make it personal. Make it your own language and passion.


· If possible, address each email personally. Include specific calls to action in each email – links to the main website, government officials to email, the YouTube video, or how to join the Facebook group page.  Use the 5 action steps on our personal action kit. 


· Ask your contacts to forward it to their lists.

 Here’s a sample email:

Hi, Tom:  

Please take two minutes to watch this video and read this story. Every year dozens of children are buried alive in Brazil. Imagine a six-year-old buried alive because she is a twin or has a disability, Check out this video: http://www.youtube.com/watch?v=RbjRU6_Zj0U and then help me pass the word. The Brazilian government will decide in the next few days whether or not these children will have basic human rights.  Go to www.hakani.org for more ways to help. 

Thanks,


Sally

Step 2: 
SEND NEW UPDATES TO YOUR CONTACTS

· Keep forwarding updates, links, and information to your contacts. Just because you didn’t hear back from your contacts doesn’t mean they don’t care. 


· Send an update over other day. Remind them that time is ticking away. Give them easy ways to help. 

Step 2: 
ALERT OTHER ORGANIZATIONS AND LEADERS: 

· Use Google and other online resources to search for all organizations and blogs – religious, civic, political, human rights, educational, government, and global – that are involved in issues of protecting human life and dignity, caring for children, serving in Brazil or surrounding countries, training staff or missionaries, advancing global concerns, and writing about topics of  justice, life, etc.

Step 3:  
SHARE THE HAKANI STORY WITH ADVOCATES & INFLUENCERS

· Organizations, groups, and bloggers often list email contact information on their websites. 


· Write a personal note that addresses the organization or individuals (Dear Save the Children: I wanted to alert you … ) and sign your name. 


· Add a link to the Hakani website (www.hakani.org), as well as the Youtube footage (www.youtube.com/watch?v=RbjRU6_Zj0U)


· Use language that is passionate and pointed, but without condemning the government or over-moralizing the issue. 

· Use video footage, news stories, and other links to tell the story.

 Step 4:  
KEEP A RECORD OF CONTACTS

· Keep a mass email record of all the organizations, bloggers, and group that you contact – these will be useful in sending updates as the date of the vote approaches. 

If one of the groups or individuals respond directly, and if you cannot answer the question yourself, forward it to the campaign headquarters.

ACTION #2: 
ONLINE NETWORKING
Step 1: 
JOIN THE FACEBOOK GROUP “HAKANI” 

· Join Facebook if you are not currently a member by following the simple instructions at www.facebook.com. 

· If you are a member, type in “HAKANI” to find group. Click on “Join Group.” 

· Then, using the invite feature on the same page, send an invitation to your contacts. 

Step 2: 
WATCH THE YOUTUBE VIDEO 

· Type in “Hakani” or “Children buried Alive in the Amazon” into the YouTube search box. (www.youtube.com/watch?v=RbjRU6_Zj0U)
· Watch video, and then give the video a rating and submit a viewer comment. 

· Invite others to watch the video. The more views, responses, and ratings the video receives, the more likely it will climb to the top videos for the day/week/month, which generates more attention and more views.

Step 3:  
BLOG ABOUT THE CHILDREN IN BRAZIL, SUBMIT COMMENTS ON OTHER BLOGS

· Commit to blogging every day about the burial of children alive in Brazil. 
· If you don’t have a blog, write comments on the blogs that you read or email the blogger thanking them for their writings and then ask them to consider writing about this topic. 
· Make sure you add links to the website, videos, and other resources. 
ACTION #3: 
MEDIA PUBLICITY
Step 1:  
ASSIGN ONE INDIVIDUAL TO SPEAK TO THE MEDIA






· Make sure that only one representative of your team or group is reaching out to the press. 

· Members of the media should have a single point of contact, and should not be receiving calls from multiple people on the same topic. 
· Use existing contacts or connections you have to people in the media. Call them first. 
Step 2:

CALL THE INTERNATIONAL DESK OR NEWS DESK

· Identify yourself. For example, “Hello, my name is John Smith and I live in Dublin, Ireland, and I wanted to alert you (TV station, radio station, newspaper) about a story that came to my attention this week.” 

· Be polite, patient, and persistent. 

· Confirm that you are interacting with the appropriate member of the news staff. This is often achieved by simply calling someone on the editorial staff, politely explaining what you are doing, and seeking guidance. They will often refer you to the appropriate reporter. 

· Once you have confirmed the reporter, start with email. Briefly introduce yourself and the aims of the group, and include hyperlinks to appropriate site to learn more about it. 


· Follow up with calls on specific story ideas or to invite the reporter to an event. 


· You will likely get a voicemail. Call back the next day, and if you don’t hear back, ask for someone else in the newsroom. Try to locate the individuals email – most reporters today use email as their primary source of communication. Reporters are busy. They work on several stories at once and are often facing strict deadlines. 


· Make sure you “localize” the story – why should a radio station or newspaper cover this story about Brazil? Find a way to personalize it – “I am leading the campaign in this region of the world.” 

Step 3: 
WRITE A LETTER TO THE EDITOR

· Identify the fax number, mailing address , or email address for the “Letters to the Editor” or “Letters Editor” at your local daily and/or weekly newspapers typically located online or in the opinion or editorial section of the paper. 

· Read any specific instructions that the paper might list for submissions, such as length or topics. 

· The best way to get your letter published is to respond to a previously published story, to keep it personal and localized, and to keep it short. 

· The best length is no more than 300 words. Be sure to include some mention of a call to action – give the website address or your email address. 

Step 4: 
WRITE AN OPINION ARTICLE 

· Identify the fax number, mailing address , or email address for the “Opinion Editor,” “Letters Editor,” or “Editorial Desk” at your local daily and/or weekly newspapers. This information typically is located online or in the opinion or editorial section of the paper. 

· Confirm the guidelines for opinion article submissions and refine accordingly. Submissions that don’t meet requirements are often discarded out of hand. 

· Find a local news hook to lead your opinion article. Editors are looking for pieces that resonate with a local readership, and are unlikely to respond well to a piece that has no direct relationship with their community. Instead, use a local children’s issue as a lead-in or tell the story of how community members pitched in to help. 

· Always clearly identify who you are when submitting and offer contact information in case they need to follow up with you. 

· Use positive language that emphasizes the possibility for change, rather than a grim and graphic diatribe that underlines the violence and brutality of the child killings. 

· Wait 24-48 hours before checking in on the status of your submission. Most newspapers are flooded with opinion pieces, it takes time to review each one. 

Step 5: 
CONTACT YOUR LOCAL RADIO STATIONS

· Use Google or your local yellow or white pages to identify the FM and AM radio stations broadcasting in your region. In particular, search for faith-based stations, talk shows, and news programs. 


· Place a phone call or send an email to the radio station. Tell them that you are “a member of the community who listens to your station.” Describe your involvement in the campaign to stop infanticide in Brazil. Use language that is PG – mainstream radio stations don’t want to lose their audience with graphic or disturbing stories. For faith-based or talk radio, you can be more explicit in the content of the Hakani story. 


· Be sure to send a short description and any news items via email or fax. Some stations may incorporate it into their news reporting.


·  If you are asked to speak on the air (either live or taped), remember to relax and to speak slowly. Remember that your audience has no background on the situation in Brazil. Start from the very beginning, but be brief – as you will likely have only a few minutes to explain the problem, give people a reason to care, and offer a few ways for listeners to get involved. 


· Ask the radio station to sponsor the petition drive by posting a link to www.hakani.org and the film trailer http://www.youtube.com/watch?v=RbjRU6_Zj0U


Step 6: 
SEND ALL PRESS CLIPS OR COVERAGE TO THE CAMPAIGN HEADQUARTERS

· Be sure to find, save, and report on media coverage in your area to the campaign headquarters. These clips will provide valuable content for newsletters and websites and are useful in lobbying efforts. 

ACTION #4: 
COMMUNITY ACTION
Step 1:  
PLAN AN EVENT

· Online movie premier! JUNE 14th!!! Plan an event/s to screen the film in your community, either at a church, youth group, school, business, café, or outdoors on the side of a building with a projector. Advertise the event, and invite as many people as you can. 

· Outline what a screening would look like with your group



Introduction



Screen Movie



Answer Questions



Go through the kit with audience and ask for involvement

· Identify a friendly organization or group willing to participate in an event,

· Next, identify a free or publicly available space to in which to host the event (the organization’s facility, a public park, a supporter’s home, etc.).  

· Work with team members and volunteers to raise funds and secure refreshments for the event.  

Step 2:  
EXECUTE THE EVENT

· Invite the local press to attend and get an inside look at the campaign. 


· Make campaign materials and resources available to all attendees in case they have questions or would like to join the effort.  

· When it is over, share the good news about your event with campaign leadership. 

· Be sure to include attendance numbers, key contacts, petition signatures and email addresses secured, and any other useful information. 

Step 3: 
JOIN OUR HAND CAMPAIGN

· Get your children involved too. Tell them Hakani’s story         (PLEASE NOTE: we feel the film is too intense for children to watch).
· As an alternative we can provide you with a child-appropriate Power Point show of the Hakani story. Please email requests to internationalcrisisnetwork@gmail.com
·  Have the children trace around their hand and cut out the image. They should write on it their name and how old they are
· Send the hands by mail to your national embassy in Brazil. 
Personal Campaign Kit: 

CHILDREN BURIED ALIVE

Stop Amazon Infanticide!!

5 ACTION STEPS

1. View the Hakani video at http://www.youtube.com/watch?v=RbjRU6_Zj0U. Rate it and send the link to others.  Post it on your own website and blog












□
2. Go to www.facebook.com and find the ‘Hakani’ group. Join the group and invite all your contacts to join. Also check out www.hakani.org












□
3. Email your approval of Muwaji’s Law to:


Arlindo Chinaglia (President of the Congress) 
dep.arlindochinaglia@camara.gov.br

Pompeo De Mattos (President of the Congress’ Human Rights and Minorities 
Committee) dep.pompeodemattos@camara.gov.br

Tarso Genro (Minister of Justice) Gabinetemj@mj.gov.br











□
4. Use the sample letters (following) to email your embassy in Brazil and the Brazilian Embassy in your country. 












□
5. After completing these steps, email 3 personal contacts in another location (state/country) to do the same. Ask them to pass these 5 steps on to 3 of their contacts.  












□
Hakani Project Press Release. 

Children are being buried alive in the Amazon. 

Infanticide is still a very common practice in Brazil today. Innocent children believed to have no souls are buried alive in makeshift graves by their own family members. 

The indigenous people of Brazil are considered as exotic animals by their government. As a result they have no claim to human rights, and are not protected by the laws of the country.

Members of indigenous tribes are the first to stand up against their own cultural tradition. “When Naiwi was buried alive, I couldn't move away. I stayed there for a long time, hearing him cry inside his grave, I felt so much anger” Muwaji – a woman from the Suruwaha tribe, Amazon. 

The Muwaji Law must be passed this June, recognizing indigenous people in Brazil as citizens and human beings. By passing this law, infanticide can be outlawed. Global groups and governments must put pressure on the Brazilian government, to ensure this law is not overlooked. 

Hakani is an infanticide survivor from the Suruwaha tribe. She was buried alive and miraculously rescued. Her story is making headlines around the world, and with the help of her tribe, has been made into a film, ‘Hakani: A survivors Story’ and book, ‘A voice for Life’. She is a voice for her people to rise up against this injustice. The film will premier online June 13th at www.hakani.org
“Indigenous children are part of the most marginalized and vulnerable groups in the world, it is urgent to act at global level to protect their survival and rights” reports the UNICEF Centre of Investigation. 

It is our individual responsibility to ask our governments what they are doing to stop this inhumane practice from continuing. 

From more information see www.hakani.org 
or contact internationalcrisisnetwork@gmail.com












CHILDREN BURIED ALIVE


Stop Amazon Infanticide!!











